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Protect your family and your business
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when it counts

205-408-3398
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JOSH DAVIDSON
AAMS, AAPA, ACS

Financial Representative

At Country Financial, we go with your  
young ones everywhere they go ... even  
when they are behind the wheel for the 
first time. We're giving you the peace of 

mind you need, one mile at a time. 
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Contact or follow us today
i P U S H  M A G A Z I N E
I  possess unl imited ski l ls  and hustle!

iPUSH magazine is looking to expand 
our team with highly self-motivated, 
talented & team oriented individual’s. 

iPUSH wants to 
network with 

you to enhance 
your passion!

Bloggers, Writers, Photographers, 
Videographers, Interns & Volunteers

Wanted in Birmingham 
& Atlanta metro areas

PLEASE EMAIL
iPUSH4SUCCESS@GMAIL.COM

with contact information, your skillset and goals.

JOURNALIST
Gilberto Herrera

IPUSH Foodie
Joell

Gilberto

Joell

JOURNALIST
Karneshia Patton

Karneshia

Email: iPUSH4success@gmail 

Instagram: @iPUSHmagazine 

Facebook: @iPUSH magazine 

Website: iPUSHmagazine.com 



BIRMINGHAM’S OWN SOUTHERN TRADITION’

2019
SAVE THE DATE

Food • Vendors • Entertainment
Block party 9 pm to 11 pm5pm - 11pm

s e p t e m b e r  1 ,  2 0 1 9
9.1.19

Email us at  iPUSH4success@gmail.com to be a sponsor vendor or tickets
Follow us on Facebook and Instagram @iPUSHFOODIEFESTIVAL
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TRAINING
THROUGH

RANKED 7TH IN THE WORLD FOR 2019
BIRMINGHAM WATER WORKS



The rankings were revealed at a black-tie 
awards gala on Feb. 25 at the Training 
2019 Conference & Expo held in Orlando, 
Florida. For the past seven years, the 

BWWB has ranked among the top 125 in training 
programs among global learning professionals. 
Last year, the BWW ranked #19. The previous 
best finish was #10 in 2016.
 

“Our consistent ranking among the best of the 
best training programs in the country is a testa-
ment not only to the hard work of our teams who 
conduct training, but also the employees who 
demonstrate daily dedication to prepared equip 
themselves to deliver quality water customers,” 
said Rhonda Lewis, Training, Organizational De-
velopment, and Safety Officer. In addition, for the 
first time, the company has earned the award for 

top training initiative of the year. The Training and 
Organizational Development Department received 
the award for Outstanding Training Initiative the 
afternoon before the awards dinner. The award 
recognizes innovative initiatives that have shown 
tangible results in terms of business impact, 
behavior change, and other criteria.

The team earned the award based on training 
initiatives developed to support a succession 
planning strategy for the Water Resources 
Department. The program established a pipeline 
of supervisor candidates in the pre-supervisory 
process to succeed retirees from pump stations 
over the next two years. In addition, 100 percent 
of the supervisors have cross-trained at one or 
more pump stations to learn skills necessary for 
the superintendent role.

The Birmingham Water Works 
Board has attained its highest
ranking ever among US
training programs, 
according to the latest 
rankings from Training 
magazine. BWWB ranked #7
in the world for 2019!

Our Training Team works hard 
throughout the year to ensure 
that our staff of professionals 
are consistently working to be 
the best at what we do. It’s an 
honor for others to now wit-
ness the wonderful effort we 
get to see every day

“
”

– RICK JACKSON
BWWB SPOKESPERSON & PUBLIC RELATIONS SPECIALIST

WWW.BWWB.ORG



WINGOUTBHAM.COM

122 Riversquare Plaza
Hueytown, AL 35023WINGS ABOVE THE REST

COME TRY OUR FRIES WITH FIVE NEW OPTIONS
UPGRADE YOUR CRAVINGS TODAY!

205-760-5466

BBQ Cajun Ranch Fries

PHILLY
CHEESTEAK

new

Cheddar Jalapeno Fries

Buffalo Cajun Ranch Fries

Loaded Fries

FRIES
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iPush:  What inspired you to become 
a chef?
Chef Raquel: I started cooking at a very 
young age often standing on a chair 
to reach the stove. What was once a 
childhood culinary learning experi-
ence of working in a family restaurant 
and other functions, plus many years 
of corporate restaurant experience 
inspired me to become and a chef 
and led me to start my own business 
in 2014. 

iPush: What would you be doing if you 
weren't a chef? 
Chef Raquel: If I wasn’t a chef, I’d still 
be an entrepreneur. I hold a Master 
Cosmetology and Master Barbering/
Instructor licenses in two states. 

iPush: What's the one ingredient you 
can't live without?
Chef Raquel: The one ingredient I 
couldn’t live without is butter. I have 
always been a lover of rich flavors and 
achieving that can be hard to do with-
out real butter. My family often refers 
to me as "little Paula Deen.” 

iPush:  What is your go-to meal when 
you are low on time?
Chef Raquel: My go-to meal when I am 
low on time is some sort of seafood 
pasta dish. I have made many combi-
nations of pasta dishes in an average 
of 25 minutes or less. 

iPush:  What was your experience like 
cooking on the food network tv show? 

Chef Raquel: 
There is so 
much I can 
say about 
my wonder-
ful Food 
Network 
experience. 
I received 
the call back 
in October 
about the 
casting of a 
new show. 
My initial 
reaction was 
this has to be a joke or scam call, but 
after talking to the producer for about 
2 minutes an email came through with 
quite a few details. 

At this point, I knew it had to be real 
and the excitement and nervousness 
hit all at the same time. After tons 
of paperwork, Skype interviews, and 
phone calls, I was flown to Los Angeles 
in December to tape for the show. The 
first day I arrived at an old warehouse 
and was told this was the “set”. It 
turned out to be quite nice once I was 
inside. 

The entire experience was surreal. You 
actually feel like a little celebrity for 
2 days with the level of security and 
hospitality received. 

A producer and camera crew even 
traveled here to Birmingham to do 
a background story on my company. 
What was unique about this experi-
ence was that I was able to share this 
with my family, especially since that’s 
how I got my start. What I enjoyed 
most was having the opportunity to 
work along side other professional 
Chef’s on the set, who are passionate 
about their craft as I am. 

iPush:  What hurdles have you faced 
as a chef and how have you overcome 
them?

Chef Raquel:As with any new business 
there are several hurdles that test 
your endurance and true passion 
which often determines how suc-
cessful you will be. Some of these 
hurdles were the unknowns I faced 
with the initial paperwork, the cost of 
licensing and fees, staffing, marketing, 
and building my reputation. I have 
overcome these challenges by being 
consistent, not being afraid to reach 
out to other respected business 
owners, and constantly reminding 
myself that this is only the beginning. 
Most of all, I am grateful for the Earl 
family who recognized my potential 
to be successful and gave me my first 
catering opportunity. 

iPush:  If you could choose one person 
to cater a meal to, who would it be 
and why?
Chef Raquel:  If I could choose one 
person to cater a meal to it would be 
former FLOTUS Michelle Obama. She 
is the epitome of elegance and good 
taste and if I can have her speak of 
the quality, professionalism, and taste 
of Panoptic it would put the ultimate 
stamp of approval on anything I do in 
the culinary industry.

iPush:  What is your ultimate goal for 
Panoptic Catering?
Chef Raquel: The ultimate goal for 
Panoptic is to expand beyond full-
service catering into many other 
avenues in the hospitality and service 
industries. As a chef, there are 
personal culinary goals that I wish to 
achieve. So I'd have to say, this is only 
the beginning.

Chef Raquel is ready to cater your next 
event. You can find out more informa-
tion of her services by visiting www.
panopticcatering.com and by following 
her on Facebook - Panoptic Catering, 
Instagram @panopticcatering and 
YouTube - Chef Raquel Ervin.

Follow us on @iPUSHFOODIE / FB @iPUSHFOODIE 

Foodie Tan

Meet the “Panoptic 
Chef" Raquel L. Ervin 

By Tan+iPUSH Foodie IG: @imnotcooking2nite

Chef Raquel L. Ervin has been cooking since she was a very young child. She 
started her own business in 2014 and is no stranger to the culinary industry 
here in Birmingham. Chef Raquel has catered for several events throughout 
the city and showcased her recipes in numerous live demonstrations on ABC 
33/40 Talk of Alabama and WBRC Fox6 Good Day Alabama, to name a few. 
She’s been featured in multiple magazines, including Birmingham’s Wed-
ding and Own Magazines, and is a regular participant in the Birmingham 
Pink Bride Wedding Show, Taste of Birmingham, Shelby County, and Hoo-
ver, and the Greater Birmingham March of Dimes Signature Chef’s Auction. 



Follow us on @iPUSHFOODIE / FB @iPUSHFOODIE 

TAN
Being a iPUSH Foodie has it’s perks 
like having an exclusive invite to the 
1918 Catering Open House. 1918 Cater-
ing is owned and operated by broth-
ers Jason and Jamal Brown. At-
tendees of the open house enjoyed 
at Mardi Gras inspired menu of 
Jambalaya, Gumbo, Collard Greens 
Casserole, Shrimp and Grits, Pita 
Chips, Peach Cobbler, King Cake, and 
a medley of fresh fruits. The food 
was phenomenal! And it didn't stop 
there. 1918 Catering has the best 
lemonade I've ever had! And the hur-
ricane drinks didn't disappoint at all. 
I made sure to sample each item on 
the menu. I had never had jambalaya 

before and while I have nothing to 
compare it to, I enjoyed every bite! 
The collard greens casserole took 
me back to my childhood! It taste like 
greens and cornbread straight from 
grandma's table. All of the food was 
perfect for the evening and from the 
looks of the guests, everyone en-
joyed themselves. Jason and Jamal 
are ready to cater your next event. 
Be sure to check these guys out for 
your catering needs! Here are a few 
images from the event. 1918 Catering 
is located at 197 Vulcan Road, Home-
wood, AL 35209. www.1918catering.
com

Instagram @imnotcooking2nite

iPUSH FOODIE EXCLUSIVE

1918 Catering Open House

www.ipushmagazine.com | Spring 201910



Follow us on @iPUSHFOODIE / FB @iPUSHFOODIE 

CHEF DRE FOSTER

At what point did you decide to be-
come a chef? 
“I guess food has always been a part 
of our lives. I talk about my dad a lot, 
and my grandmother, both of them 
were really accomplished cooks. I think 
once I got to be an adult, I knew that I 
wanted to probably have a restaurant 
one day. And I would always tell my 
dad ‘You know when I retire, we’re 
gonna open this restaurant together.’ 
He ended up getting sick with pan-
creatic cancer, and he passed away. 
And when that happened, it really 
opened my eyes to mortality, and that 
we don’t have forever. We can plan 
to do something 20 years from now, 
but there’s no guarantee that we’ll be 
here 20 years from now. And so when 
that happened, I just decided I didn’t 
want to wait until I retired to open up 
a restaurant; I wanted to do it now. 
So I gave my corporate job one year 
after my dad passed away, and I left. 
And roughly two months after that, I 
opened the first location.”
Did you attend culinary school, or are 

you self-taught?
“No. I’m not even self-taught; I think 
that that’s taking too much credit. So I 
say I’m generationally taught, because 
I’m cooking the things I saw my dad 
cook, and my grandma cook, or things 
that they exposed me to, or things that 
I experienced traveling. You know, all 
those things. So, no I can’t take credit 
and say I’m self-taught. I learned it all 
from watching somebody else. Shoot, 
even watching the Food Network or 
something, you know, you pick things 
up!”

Who do you most admire in the culi-
nary world?
“Ok locally I would say Haller Magee, 
who was at the Elyton. I think he is just 
really unique. I love him, just even as a 
person, you know. But if you look at his 
Instagram and see how he plates his 
food, and just his personality, I think 
he’s a great person. Zebbie Carney, 
who is Eugene’s Hot Chicken. I’m sure 
I’m missing someone locally that I love, 
but definitely those two. And then, if 

we were 
just to say 
just a well-
known 
chef, 
probably 
Anthony 
Bourdain, I 
would say, 
who just 
passed 
away last 
year. I 
would 
say him 
because he 
was not afraid to be who he was. He 
was very blunt, and he would try any-
thing; I love that about him, because 
that’s so my personality too.

How do you come up with new 
recipes?
“Probably I would say going back to 
that game that we used to play with 
our dad ‘I bet you can’t guess what’s 
in this…’, but the reverse of that. So 
maybe I had a dish and I’m like ‘What 
would make this better?’ or ‘What can 
I come up with next?’ And I don’t even 
know if it’s necessarily a question 
verbatim like that, or moreso an idea 
that pops in my head. For instance, our 
shrimp and grits. People ask me how 
in the world do we come up with that. 
Our shrimp and grits are purple, and 
you can order them fried or blackened. 
Blue corn grits, and then they come 
with little mini heirloom tomatoes, 
pickled okra, and candied jalapeno on 
top, and then two different hot sauces. 
They’re really, really good. 

What’s the key to juggling entrepre-
neurship and family?
“Throwing out the notion that there’s 
a work-life balance. There’s no such 
thing. I think if you think that there’s a 
work-life balance that you’re supposed 
to achieve, you’re always gonna have 
that “mom guilt” and feel guilty about 
the things that you’re not able to do. I 
think the biggest thing is finding out 
what works for you and your family. 
And so for me, that’s been things like 
my son goes to school right down the 
street. So I’ll leave [the restaurant] and 
I go get him and I may bring him back. 

It may be letting my kids cook with me 
in the kitchen, they really enjoy doing 
that. And then sometimes it’s saying 
‘no’ to things.” 

What’s the best advice you would give 
to a novice restauranteur who’s aspir-
ing to open their own restaurant?
“The first thing would be stop bootleg-
ging, go ahead and get your LLC. Even 
if you don’t have your brick and mortar 
yet. Even if you’re just doing catering 
here, or catering there, because it’s 
going to help you with getting busi-
ness credit later on. Because I can say 
‘Ooh, I’ve been working 4 years’, but if I 
haven’t legally been doing it, it doesn’t 
count. Maybe mentorship, umm, find-
ing a good mentor that will be nice 
enough to take you under their wings 
and show you the ropes, cause this is 
a really huge undertaking. And I know 
for me I’ve run into so many road 
blocks that I think maybe I wouldn’t 
have if I had someone to tell me ‘These 
are the things you’re going to come 
up against, and this is what you should 
do.’ So I guess those two things: legally 
form your business even if you don’t 
have a place yet, and have a mentor.” 

REVIEW:
You think you’ve had deviled eggs, 
right? Well I’m here to tell you, you 
haven’t until you’ve had Chef Dre’s 
Smokey Deviled Eggs. And yes, I in-
haled them. They were light and fluffy, 
yet creamy at the same time. And the 
smokey flavor was just enough to be 
noticed, but not enough to overpower 
the star of the show: the egg. Paired 
with a Bruleed Grapefruit Mimosa, I 
can most definitely understand why 
she calls her cuisine “soul food with an 
international twist”. With sophisticated 
and innovative takes on southern clas-
sics, The Preservery Birmingham has 
most definitely brought culture and 
history to an already culturally diverse 
and historic part of town. Chef Dre, I 
think it’s safe to say you’ve found the 
perfect place to leave your permanent 
mark on the city .... “Welcome home.”
www.thepreserverybham.com
Soical media: @ thepreserverybham 
2005 11th Avenue South 
Birmingham, AL

Foodie Joell

Southern Traditions PRESERVED 

Pulling up to the nostalgic building in 5 Points South that once housed the 
most notorious Taco Tuesday in Birmingham, I felt a strange sense of nervous-
ness about the new life being breathed into old Fuego. As I parked and walked 
towards the front entrance, I immediately remembered that the last time I 
was on that outside patio, it was lively, full of energy, full of people. Standing 
there, it was the most empty I’d ever seen it. I must admit, it stung a little. 
The front door was open, and a young, pretty, dreadlocked sistah was behind 
the bar wearing a chef’s coat, and a smile as warm and inviting as the sunny, 
Spring weather outside. Suddenly, I was no longer reminiscing about the good 
ol’ days, but excited to hear about the new days that lie ahead. Join me as I sit 
down and break bread with Chef Dre Foster of The Preservery Birmingham.

By Joell Regal+iPUSH Foodie



Follow us on @iPUSHFOODIE / FB @iPUSHFOODIE 

TAN
For three years now, Perfect Note 
has been mesmerizing the streets of 
Hoover with melodic sounds from am-
ateur, local, national, and international 
music artists. But, what makes Perfect 
Note even more perfect is the food. 
They have a menu full of choices that 
are sure to please your palate. 

I recently visited Perfect Note and 
met the owners, Tremayne and Karen, 
along with Chef Will. I had no idea of the 
treat in store for me. Perfect Note has 
the longest bar in Birmingham, seating 
25 people and it is full service providing 
both food and drinks.

Now, let’s talk about food! I started my 
evening with a recommended drink 

called Perfect Blue. I am truly a person 
that eats with my eyes first and this 
drink was so pretty to look at. An elec-
tric aqua and bright yellow ombre col-
ored drink, garnished with a cherry and 
lemon was placed before me. This deli-
cious drink was refreshing, citrusy, yet 
mildly sweet, and perfectly blended for 
an enjoyable pleasure. 

Next, Chef Will presented me with a 
generous sampler of Fried Green To-
matoes with a House Made Creole Re-
moulade Sauce, Lemon Pepper and Slap 
Ya Mama wings and fries, and Shrimp 
and Grits. The Fried Green Tomatoes 
were cooked to absolute PERFECTion. 
A lightly crisped coating covered a 
delicately fried tomato that could be 
enjoyed with or without the remou-
lade sauce. The wings. I’m a picky wing 

eater. The 
wings were 
great. They 
were meaty, 
crispy, juicy, 
and well 
s e a s o n e d . 
The lemon 
pepper sea-
soning was 
just right. 
Now, if you 
like a wing 
with a punch 
of heat, 
the Slap Ya 
Mama flavor is just for you. The wings 
are spicy and flavorable, unlike your 
typical vinegary buffalo wing. Now, my 
favorite of the night was the Shrimp 
and Grits. Even now, as I write this a 

few days later, I can still remember 
how creamy and thick the grits were. 
Best. Cooked. Grits. Ever!! Period! The 
cheesy grits were topped with savory, 
marinated shrimp and sausage. This 
dish was very flavorful and pleasing! 
You must try them when you visit! 

Visit Perfect Note at www.perfect-
notelive.com to plan your next happy 
hour and dinner. They are located in 
Hoover off Highway 31, about a quarter 
mile down passed the Galleria. Follow 
them on Instagram @perfectnotelive 
and Facebook - Perfect Note. You will 
not be disappointed. 

Instagram @imnotcooking2nite

PERFECT NOTE RESTAURANT

Perfect blend 
of dining and 
entertainment

PERFECT BLUE
The Perfect Note 
offers signature 
drinks along with 
food specials during 
Happy Hour Thursday 
through Saturday.

Foodie Tan

Chef Will and restaurant owner Tremayne Thompson
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AFRIC EMBROIDERY
IG: @africembroidery

FB: Afric Embroidery Designs 
www.africembroidery.com

BLACK-OWNED
BUSINESS DIRECTORYTOP

We do Embroidery, Tshirt of Printing, Digitizing, Arts, Paintings, 
Banners, Stickers, Promotional Materials

We sell fabrics, Bags, beads, jewelry, dresses

DIVINE IMAGES “BEAUTY SOLUTIONS“
BY SHANNON 

divineimagesbyshannon.com  
IG: @divineimagesbyshannon

FB: @Divine Images by Shannon
PHONE: 256-417-9693

APPROVED

Professional TV Mounting, Home Security Camera Installa-
tion, Flood Light Installation, Electric Fireplace Installation, 
Ceiling Fan/Light Fixture Replacement, Live TV Streaming 

Service, Cell Phone Screen Repair

www.technicallytv.com  
IG: @technicallytv

FB: Technicallytv LLC. 
technicallytv256@gmail.com

PHONE: (256) 468-5260

TECHNICALLYTV LLC.



CONTACT US TO FIND OUT MORE
iPUSH4SUCCESS@gmail.com 

ADVERTISE YOUR BUSINESS
LET US HELP YOU
B U S I N E S S  O W N E R S

i P U S H  M A G A Z I N E

ADVERTISING
SOLUTIONS

Siva
boutique

350 State Farm Parkway Unit 102 
Homewood, AL 35209

FB: Siva Boutique And Nail Bar
IG: sivaboutiqueandnailbar

PHONE: 205-438-6111

Owner Jarvis K. Jennings 
FB: Jays Out The Pit BBQ
IG: @jays.out.the.pit.bbq

PHONE: 205-438-6111

OUT THE PIT BBQ

SIVA BOUTIQUE 
AND NAIL BAR

BLACK-OWNED
BUSINESS DIRECTORYTOP

APPROVED



REAL ESTATE TIPS

Time and time again I am asked the age-old adage: 
what comes first? – contacting the Mortgage 
Lender or contacting the Realtor? Hopefully this 
illustration will make it clear: Imagine you are gear-
ing up to attend a once in a lifetime event. You are 
eager to begin preparations. 

You contact your favorite store and they have only 
one size left in the outfit you’ve been eyeball-
ing. You hurry to the store to try it on and it’s the 
outfit that dreams are made of. You then decide to 
quickly check your wallet only to find out that you 
do not have enough funds to make your purchase. 

You are devastated! Not only because you can’t 
afford what could’ve been your new outfit, but 
also because you have wasted time and effort. 

You reluctantly put the outfit back on the rack and 
watch the next buyer come behind you and scoop it 
off the shelves.

Don’t let this happen to you! Know your buying 
power before you begin shopping for your dream 
home with a Realtor. Working with a licensed 
mortgage professional, like myself, will allow you 
to shop with confidence. 

In preparation for your home purchase, I work 
closely with you to verify your credit score, 
credit history, income, debt, and assets.  Start your 
home-buying process with a qualified mortgage 
professional!

Getty

Success Mortgage Partners, Inc. supports Equal Housing Opportunity. NMLS ID# 130562. This is informational only and is not an offer of credit or commitment to lend. Contact 
Success Mortgage Partners, Inc. to learn more about your eligibility for its mortgage products.

Mortgage Loan Originator
Chastity Webb

1200 S. Sheldon Road, Ste. 150,
Plymouth, MI 48170

Office: 205-677-3601
Cell: 205-440-3311
Fax: 205-677-3601

NMLS ID# 1741813

SERVICING THE ALABAMA AREA

cwebb@smprate.com

The Process Starts Here
LOOKING TO BUY A NEW HOME?

Chastity Webb



1. CLEARLY DEFINE WHO YOUR 
TARGET AUDIENCE
You should know everything there is 
to know about them by building a cus-
tomer avatar. Everything from their 
age, gender, where they live, income, 
marital status, do they have children, 
profession, education level, associa-
tions, hobbies, interests, likes, dislikes, 
where are the places that they are 
most likely to find info, and how they 
consume information. 

2. DEVELOP A BRAND PERSONALITY
Your company should have an identity 
that will captivate the hearts and 
minds of your target audience. If you 
pay attention to all the brands that 
are successful, they all have a unique 
voice and way that they speak to their 
customers. McDonald’s target custom-
er is a parent with young children and 
mainly children themselves. If you no-
tice, all of their marketing is relatable 
to the common person which is they 
use slang in their visuals and written 
material (I’m Lovin’ It). On the other 
hand, a brand like Luis Vuitton targets 
an upper middle class to wealthy man 
and woman so their branding is highly 
sophisticated, and they speak with 
class to their target customers.

3. DEVELOP A BRAND PROMISE
Your brand exists in the mind of your 
customers. Nowhere else. If your 
customers don’t know what you are 
going to deliver every single time they 
interact with your brand, they will 
disconnect from your brand and move 
to a similar brand that can deliver 
on what they say every time.  Your 

promise should be reflected in all your 
marketing. Some great examples of a 
brand promise are:
-Geico: “15 minutes or less can save 15% 
or more on your car insurance”
-Coca-Cola: “To inspire moments of 
optimism and uplift”
-BMW: “The Ultimate Driving Machine”
-Nike: “To bring inspiration and innova-
tion to every athlete in the world.”

4. MARKETING TIPS
DO NOT LOOK AT MARKETING AS 
AN EXPENSE. Marketing should be 
included in your budget (typically 
10% of your revenue). Your market-
ing shouldn’t feel like marketing. 
Your prospects should know that you 
understand them, you can solve their 
problem and they should be able to 
see what life is like after they do busi-
ness with you. Look at all Coca-Cola 
ads and commercials, they don’t tell 
you to buy Coca-Cola, they simply 
show happy people living a good life 
and their product just happens to fit 
in their life. 

If you haven’t put together a branding 

and marketing strategy or if you want 
to review the current strategy you 
have in place, don’t hesitate to reach 
out to iPUSH Media  even if yours is 
working, we still love to talk with you. 

Technology and people are constantly 
evolving at a fast rate so there may 
be some things that we can discover 
together that would be beneficial to 
you and your brand. Email iPUSH at 
iPUSH4success@gmail.com 

BUSINESS AND MARKETING

Are you a new business?
As a new entrepreneur, there is added pressure to be successful not only because of the employees, partners and 
investors relying on you, but mostly because you are proving to yourself, your family and your friends that your idea 
is worthy and you have the gumption to make it happen. Well iPUSH embraces and want to help you. Below are 6 
branding and marketing tips to get you started by Gilberto Herrera. 

Gilberto 
Herrera

HIGHLIGHTED 
NEW BUSINESSES 
(pictured l-r)

1. @dentbiofit
2. @Encorebham
3. @africangoldbutter
4. @thehouseofdetails 
5.@the_bridebox 
6. @zaressa_madeit
7.@myorettychic



More than My Hair
By Ayana Turner+iPUSH Lead Journalist

iPUSH: How does it feel to hear those 
words in relation to the movement you 
have started? 
Harris: It makes me feel unique, em-
powered, and that my beauty is within. 
It makes me feel beautiful because as 
an African- American woman, we are 
versatile and we can wear our hair 
short, long, curly, straight, and still 
feel beautiful because it comes from 
within. 

iPUSH: You started this movement 
with your daughter Madison to make 
her feel comfortable wearing her 
natural hair. Did you ever expect to 
receive the responses and support 
that you are getting right now?
Harris: Let me tell you, I never 
expected any of the support or en-
couragement that we are receiving. It 
has been amazing and I have received 
inbox messages from people sending 
me pictures of their daughters who 
were born with alopecia. It really broke 
me down because I thought here we 
are complaining about how short your 
hair is when it is someone who does 
not have hair at all. 

iPUSH: Do you think as young girls we 
were conditioned subconsciously by 
the dolls we played with that beautiful 
meant you had to have hair down your 
back?
Harris: Yes. I recall the dolls I received 
didn’t have kinky, curly, or braided 
hair. The dolls that did look like us they 

fell apart quickly, so yes I do believe 
that played a part for a lot of us on 
how we perceive beauty. 

iPUSH: On the video with your daugh-
ter Madison in Integrity Salon Spa 
which is owned by Brandie Patterson, 
you were telling her how you wanted 
her to feel comfortable with who she 
was and to not be ashamed of her hair. 
What was that like?
Harris: It is still so emotional to me 
because I felt like I failed her. That is 
why I started this movement because 
sometimes as women of color we 
portray these images with long hair. 
I’m by no means bashing weave or 
saying I will never wear it again but 
I am saying that we are strong and 
beautiful regardless if we are having 
a bad hair day or not.  I can’t speak for 
every woman but I feel like I damaged 
my daughter at the age of three by 
putting weave in her hair and hiding 
it. Even now at the age of 11, she feels 
her hair has to be in braids for her to 
feel comfortable or pretty. I cut my 
long hair to prove to my daughter that 
confidence and beauty can be for any 
woman regardless if her hair is short 
or long.

iPUSH: Now we have Brandie Patter-
son here who is the owner of Integrity 
Salon Spa and I want her to share what 
it was like experiencing this “I Am Not 
My Hair “movement with you.
Patterson: I was actually working 

when she called me and I stopped 
everything I was doing because of the 
emotion she displayed in her voice 
and I knew there was a serious need. 
I know so many women who have 
daughters that are going through self- 
esteem and other issues. I was willing 
to be the vessel to listen to her and as-
sist her with what she needed. There 
has been a transition for women mov-
ing from relaxers to going natural. It 
has been tough for women to adjust to 
being comfortable with their hair. Now 
we see more young girls and women 
wearing more textured styles and be-
ing more confident in who they are. 

iPUSH: That was such an amazing 
experience for you to be a part of that 
special moment and to open your sa-
lon on a Monday, which is not common 
for most stylists.
Patterson: My salon’s name Integ-
rity Salon Spa speaks for itself. We 
maintain a level of integrity with our 
clients, their hair, and we want people 
to feel relaxed, laugh, and have a good 
time. Being able to share that with 
Aquilla and Madison was life changing. 
We wanted her to feel the love and 
support in the room knowing how 
beautiful she truly is inside as well as 
outside.

For decades on end, beauty has been mistakenly associated with long hair and many young girls and even women 
have battled self-esteem issues because of this. Aquilla Harris decided she would break this stereotype with hopes to 
show her 11-year-old daughter Madison, young girls, and women all over that beauty is so much more than our hair.
Mrs. Harris this “I Am Not My Hair” movement that you have embarked on with your daughter Madison reminds 
me of the words of India Arie when she sung, “I am not my hair. I am not my skin. I am not your expectations.” How 
does it feel to hear those words in relation to the movement you have started? 

BEAUTY

Follow Aquilla and Madison's “I Am Not My Hair Movement” / ig/ @maddgirlz2
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Mink Eyelash Extensions | Brow Services | Full Service Nails | Full Body Waxing | SkinCare Specialist | Lash & Brow Classes

simply.be.gorgeous

Schedule your appointment with us today

The ladies of Be Gorgeous Day Spa are ready
to make you look amazing and feel beautiful
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WHEN YOU THINK OF POWER COUPLES, YOU REFLECT ON COUPLES LIKE FORMER PRESIDENT BARACK AND 
FIRST LADY MICHELLE OBAMA, JAY-Z AND BEYONCE, OR WILL AND JADA PINKETT-SMITH. WHAT IF I TOLD YOU 
THERE IS A POWER DUO RIGHT IN HUNTSVILLE, ALABAMA WHO IS MAKING EMPIRE STATE OF MIND MOVES 

AND SHAKING THINGS UP AS ENTREPRENEURS. 

BUSINESS
Marriagea n d

IN IT TO WIN IT 

By Ayana Turner+iPUSH Lead Journalist

Photographer Tez Davenport
Stylist: Funmi Ford & Aliscia Marie

Wardrobe: Macy’s Riverchse Gallera & Love Osker 
Mua: Jaye Webster 

Hair Touch Up: Brandie Patterson 
Production Team: Aquilla Harris, Rickquel Shanchez & Khaieea Powell

Videography: Live Prep Nation 



To keep up with the Holts you can follow them on Facebook Melody S. Holt and Martell Holt, Instagram @melodysholt @martellholt, 
and on Twitter @melodysholt1. To purchase “The 9 To 5 Entrepreneur” visit melodysholt.com

Martell and Melody Holt are proving 
why you can have it all from love and mar-
riage, to family and business. From their 
chemistry on set to their exclusive inter-
view with iPUSH Magazine, the Holts are 
proving just why they mean business. 

IiPUSH: You two bring such a dynamic edge to mar-
riage and business from Holt Custom Homes LLC, 
to Holt & Holt Entrepreneurship LLC, motivational 
speaking, becoming television personalities with 
Love & Marriage: Huntsville which airs on the OWN 
television network, and now to your new book “The 9 
To 5 Entrepreneur.” How do you two find that balance 
between family and business?
Melody: We learned over time because we have 
been in business together 10 plus years and married 
11 years this July. We realized there is no such thing 
as balance. It’s really about prioritizing what needs 
immediate attention and what can be taken care of 
tomorrow. Now to say it’s been a walk in the park 
would be a total lie (she laughs). However, we are 
thankful that we have been able to build and grow 
together in business, personally, and as family unit. As 
an entrepreneur, your mind never stops working, you 
know. You are always exploring the NEXT big thing. 
For us, continuing to build and grow our brand while 
helping others along the way is very important to us, 
hence the writing of our new book.

iPUSH: There has been such a stereotype or fear that 
couples can’t harmoniously work together success-
fully in a business, and you two seem to have that 
secret to it all. When did you realize what you two 
were building actually worked?
Martell: From the beginning of our relationship, we 
were partners cutting grass and cleaning commercial 
properties for clients. It is not magic or anything like 
that, it was just something that worked well for us. 
Melody: We learned and recognized over the years 
the importance of what needs to stay at the office, 
and what doesn’t need to make it home. At the end of 
the day, yes, we are business partners but we are still 
husband and wife, so still being romantic and spend-
ing quality time together is at the top of our list. We 
aren’t just Martell and Melody the CEO and COO. We 

are husband and wife, life partners, best friends… It’s 
really not a HUGE phenomenon or secret. It happened 
with and for us, and it can happen for any couple will-
ing to work together. 

iPUSH: Now in the opening of the show Love & Mar-
riage: Huntsville, it deems you all as being self-made 
millionaires. In your own words, what does being self-
made mean and the work behind that term?
Martell: I look at it as saying you started from nothing, 
there were no handouts, or you didn’t inherit a lot of 
money, or a $200,000 advance from your family. It 
means really starting from the ground up because 
Mel and I began as teachers and then we started our 
business from a small amount of money. We bought 
a little lawn mower and we saved our money up, and 
then we went to the next level. Now we are building 
and developing houses, purchasing real estate, and 
making investments. 

iPUSH: Working under such a dynamic broadcast and 
brand as OWN with “America’s Auntie” Oprah Win-
frey, and being viewed as the “IT” couple on the show, 
would you two ever consider a spin-off show if it was 
presented to you?
Melody: “Oh we don’t mind being viewed as the “IT’ 
couple on the show,” Melody chuckled. For Martell and 
I when we embarked on this reality television journey 
our goal was to have an investment property style 
show where our viewers were able to follow us on the 
journey of taking something that looks like nothing 
and making it into something. We are still in hopes and 
working towards that goal. 
Martell: We actually took our concept to the king 
of reality tv, Carlos King, four years ago in terms of 
wanting to get something on either HGTV or OWN as 
far as the property preservation industry and building 
and flipping houses. Love & Marriage: Huntsville is one 
of the avenues of how we are going to get there. The 

amazing thing is that Discovery, who is the network 
for HGTV, is actually now a part of the OWN family. 
Therefore, our fingers are crossed, and we know that 
our paths are divinely destined.

iPUSH: In our African American communities it is so 
important to build in our own neighborhoods because 
you can’t pass down jobs but you can pass down busi-
nesses to your children. How important is that for you 
with the legacy you are building for your children?
Melody: When I think of legacy, I think of jobs that 
helps employees take care of their families. Along 
this journey, we have become like family with the 
people we have worked with. I hope that the legacy 
we are demonstrating for our children is that it isn’t 
just about you, and that you are responsible for other 
people. There are people God will put in your life for 
you to help in some way. When you feel overwhelmed, 
tired or like giving up, that’s when your superpowers 
have to kick in and you have to roll up your sleeves 
and continue to work hard. We want our children to 
know what entrepreneurship, perseverance and hard 
work looks like.

iPUSH: Without giving away too many jewels from 
your new book “The 9 To 5 Entrepreneur” what do you 
want people to take away from it?
Melody: In “The 9 To 5 Entrepreneur”, we address 12 
questions from both of our points of view such as 
figuring out your passion, how do you know if you are 
an entrepreneur, and when is the best time to hire 
people for your business. We address many things 
that we experienced when we were growing and 
starting our business. We wanted to give a blueprint 
of the things that worked or did not work so that we 
could help the next person who is considering taking 
the leap.



AAt the end of the day, 
yes, we are business 
partners but we are 
still husband and wife, 
so still being romantic 
and spending quality 
time together is at the 
top of our list.







By Khaleea Powell+iPUSH Journalist

iPUSH: Who do you attribute your tal-
ent and passion to? 
NICHEL: I attribute my talent and 
passion to both God and my family my 
family encourages me to stay consis-
tent with my art and I know that I am 
Leah by the Holy Spirit when it comes 
to deciding what to paint and when . 

iPUSH: Where did you set out for your 
talent to take you? 
NICHEL: I set out for my talent to take 

me around the world . Most importantly 
through my artwork giving me the 
ability to make a positive impact on 
people’s lives.

iPUSH: What are some obstacles/hur-
dles you have faced as a local artist? 
NICHEL: One obstacle is people’s lack 
of seeing the true value of art and 
knowing that value, appreciates over-
time . In most cases to them they only 
see a picture on a canvas.

4)What are some celebrities you have 
painted and giving your paintings to? 
NICHEL: Sammie , B.Simone , Desi 
Banks Jess Hilarious Mike Epps Trina to 
name a few. 

iPUSH: What are your top three paint-
ings and why?
NICHEL: Nino Brown, he was the first 
black person I chose to paint and he is 
someone who is iconic. Cardi B , I tried 
something new and outside of my 

norm of the black-and-white I chose to 
use red and black along with glaze and 
glass that made it shine. I appreciate 
this painting the most because I saw 
my work evolving similar to her evolv-
ing as an individual from Instagram to 
her current success.  Nipsey Hussle,  
this painting was very personal I love 
him as an individual and what he stood 
for.  On top of losing such an amazing 
soul I Was able to express that pain 
through my painting.

Energy is known to direct our paths and for finger painter/artist A.Nichel energy is a driving force used to create her 
masterpieces. Art holds value in this young artist creative hart and now even more value in the hands of several top 
celebrities of our time. Meet A.Nichel.

Creativity energy
A. NICHEL

LIFESTYLE



By Khaleea Powell+iPUSH Journalist

iPUSH: What was your inspiration for 10 
Times Harder?
Stackz: The project was inspired from 
a single that I dropped titled “Drip” two 
years ago. The single received over 1.5 
million streams on sound cloud. Receiv-
ing that type of reaction to my music 
made me want to bring it full circle and 
come back 10 times harder. 

iPUSH: Can we look forward to any 
collaborations on in the future and 
what collaborations took place on this 

project . 
Stackz: You can definitely look forward 
to future collaborations on the previous 
album I had the pleasure of collaborat-
ing with Kelzhaunne in my song titled 
“Drill”. 

iPUSH: How did the name 10stackz 
come about.
Stackz: The name was given to me by 
my sister. We were having fun at the 
casino and I hit 7 and 3 on the table .

iPUSH: Who is 10 stackz?
Stackz: 10 stacks is a boss  with his own 
style and lane in the music realm. I am 
I genuinely vibrant individual I believe 
I have an a good time taking care of 
business and living life. I didn’t come 
into the industry striving to be like 
anyone else I always knew that I would 
be something different.  

iPUSH: What is your personal musical 
inspiration?
Stackz: I am inspired by different 

genres of music new school and old 
school. Honestly as long as its a vibe I’m 
tuned in influences and ideas can be 
sparked from anywhere . I will say one 
artist in particular that I like is Drake. 

iPUSH: Do you write for yourself or 
others?
YStackz: es I believe in having multiple 
streams of income. I also believe in 
utilizing all of your talents that God puts 
inside of you. 

Meet the musical creative 10Stackz , an authentic rap star carving out his own lane in the music world. Mr. Stackz 
known for banging beats, catchy hooks and a bigger than life personality. The BHM creative talks about his new 
masterpiece “10 Times harder" with iPUSH.

Going hard for hiphop
10STACKZ

LIFESTYLE



By Khaleea Powell+iPUSH Journalist

iPUSH: What is Bham stands?
Majors: Bham Stands is a response to 
the casual hateful times that we are 
living in now and the ugliness that has 
become common. We wanted to use 
Birmingham as an example of what 
strength and unity looks like not in the 
aspect of getting along but unity in 
pushing towards a greater cause.

iPUSH: What is it that you stand for?
Majors: Every man Woman and child 
experiencing the same amount of free-

dom . They also experience the same 
version of freedom along with breaking 
down the mental barriers of those who 
do not recognize this is a problem. 

iPUSH: Where do you want BHam-
Stands to go in the future? 
Majors: I for see BHam stands transi-
tioning to other cities and small towns 
in order to highlight what they stand 
for while bringing it for circle back to 
the magic city. We want to highlight 
other creatives making waves so that 

expansion takes place and relationships 
through collaborations can form

iPUSH: What influence do you desire to 
have on the community? 
Majors: Ultimately to and power along 
with helping others to understand the 
needs and concerns that I happening 
along with how they can address them. 
It is imperative that people know that 
all voices matter and creating a true 
change not one over the other.

iPUSH: Can we look forward to some 
merchandise and other opportunities 
provided by you all? 
Majors: Yes we are currently working 
on apparel and accessories such as 
buttons and stickers that people can 
write what they stand for. We also host 
monthly open mic nights with opportu-
nities to showcase art.

Bham stands for creatives like Tim Majors, the Founder of the organization “Bham Stands."
The 26 year old Birmingham Alabama native is raising conversations and topics that brings social awareness 
to our community. 

Creativity for the cause
TIM MAJORS

LIFESTYLE

Photography: Kali



By Khaleea Powell+iPUSH Journalist

iPUSH: Who are your largest support-
ers? 
Walker: I will attribute my largest sup-
porters to my family and my friends 
Corey Bishop and Anthony Wedge-
worth to name a few along with Riko 
from iPUSH. 

iPUSH: How is it still being in high 
school and having your own business?  
Walker: Having your own business and 
being in high school can be very chal-
lenging in many ways such as balancing 
school work and being versatile in my 

business demands. Another challenge 
is being able to stay disciplined within 
myself. 

iPUSH: what are you’re plans post 
high ? 
Walker: I plan to attend college to study  
business management. I will be taking 
the money accrued from my clothing 
line  Currency Apparel and invest into 
real estate.

iPUSH: What’s next for you and your 
brand?

Walker: Retail is the next step for both 
me and my brand. I will be participat-
ing in many pop up shops around 
Birmingham with the goal of expanding 
worldwide. 

iPUSH: What message do you want to 
other youth to gain from you. 
Walker: I would like the youth to know 
that you can be any age and have 
a positive impact and success. It is 
important that you believe in what you 
do as well as execute it to the best of 
your ability.

Being a creative means taking risks and ignoring doubt and facing your fear. 
Marceon Walker is the owner and creator of Currency Apparel based in
Birmingham Alabama. Only 17, BHM creative Marceon has successfully 
built his business in one year. 

Creative Currency
MARCEON WALKER

LIFESTYLE

Photography: Kali



The choreography was created around the concept of "folding", the 
movement inspired Jon and I deeply during an open rehearsal and 
sparked the idea to paint something in line with the concept. As is a 
foundation of Barnes' Dance Company "Viewsic Dance" to collaborate 
in various forms of art, we decided to collaborate on one large canvas 
during their dance rehearsals.  

We were not only inspired by the dancers movements but also the set 
design as created by Barnes, and the moving sounds of Vocalist Kamau. 

This was the first time Yogi Dada and Jon painted on a canvas this big, 
also their first time painting with another artist at the same time. 

"UNTITLED"

60' X 60'
ACRYLIC ON GALLERY CANVAS

Collaborative design created by Jon Osborne @joamodecor 
and Yogi Dada @yogidadaart inspired by the choreography 

of Germaul Barnes @geebarnes1
as  created for the Alabama Ballet.

Photography: Reginald Allen



iPUSH – i Possess Unlimited Skills and Hustle 33

By Bria Chatman+iPUSH Journalist

Q. What exactly is it that you do?
A. I do nails full-time, I model, I’m a 
writer, and I play wheelchair basketball.

iPUSH: Where are you from?
Patton: I’m from Mississippi. I was 
born and raised in a small town called 
Senatobia, Mississippi and I moved 
here in 2013. I did my undergrad at 
the University of Mississippi and I 
graduated there in 2012 with a degree 
in nutrition.

iPUSH: What made you choose Bir-
mingham?
Patton: I got accepted at Sanford into 
their nursing program. When that didn’t 
pan out the way I would’ve hoped, 
my life just took a different direction. 
I didn’t want to go back home. I had 
to make it work here some way or 
another. Everybody was always asking 

me, “Why don’t you just do nails?”

iPUSH: What prompted you to change 
your mind to start doing nails? 
Patton: I hated working in Corporate 
America. I hated punching anybody’s 
clock. I had to have something that I 
could do and be in control of. I have 
this whole skill, that I’ve always had 
that I never thought about expanding 
on. I always did nails. I started in high 
school, I was just playing around with it. 
In college, it was my side-hustle. I just 
enjoyed doing nails for my friends and 
whoever contacted me.

iPUSH: How long have you been doing 
nails?
Patton: I graduated nail school in June 
2017. I started doing them profes-
sionally about three months before I 
graduated school.

iPUSH: Has your business surpassed 
what you thought it would’ve been back 
then?
Patton: Yeah. My business grew in un-
der a year. I’ve heard testimonies from 
well established nail artists that it took 
4-5 years to even get a steady clientele. 
So I never would’ve imagined it taking 
off the way it did. Everyone that comes 
(especially new clients) when I tell them 
how long I’ve been doing nails profes-
sionally are shocked. 

iPUSH: Has social media helped your 
brand?
Patton: Absolutely. The rise of social 
media can work wonders for your busi-
ness, if you know how to use it. I have 
not ever made not one single flyer. I 
have not ran not one special. I don’t 
do any of the fancy things to attract 
people. I don’t desire to do any com-
mercials. What I do seems to work for 
me. I don’t even see the need for the 
other styles of marketing. I know how 
to work social media. I want my work to 
speak for itself. I shouldn’t have to pay 
anybody to market what I do. Anything 
I do, it should lead people right back 
to me.

iPUSH: In regards to wheelchair 
basketball, are you on a team? Do you 
all travel?
Patton: The team is Lakeshore, here in 
Birmingham. I have played with them 
for the last 4 years. We have one big 
tournament here in January at the 
Lakeshore Foundation. We have differ-
ent tournaments around the southern 
region. The farthest I’ve gone with the 
team is to New York. The season usu-
ally ends around March or April after a 
national tournament.

iPUSH: What is a common misconcep-
tion about people that use wheelchairs?
Patton: They assume that that we don’t 
get out and live life. I think that’s why 
people are so shocked when I do some-
thing. We don’t have regular dating 
lives. We don’t go to live on our own or 
drive our own cars. Just simple things 
that people do. We’re people.

iPUSH: What would you say to kids or 
other people that use wheelchairs?
Patton: It’s always gonna be tough. I 
say get out and find what you like to do. 
Find what keeps you going and do it to 
your greatest potential. You can’t allow 
this world to stop you from existing, 
from living, from doing anything be-
cause they will. Just live! Live out your 
best potential and greatest ambitions. 
You gotta live em out because if you 
don’t, you will regret it in the end.

iPUSH: What words would you use to 
describe yourself?

Patton: Bold. I want to say fearless, but 
there are still things that I’m afraid of. 
I’d like to think that I’m funny. Ambi-
tious.

iPUSH: We see that you are a model. 
How long have you been modeling?
Patton: I’ve been modeling about 
3 years. I really like it all. If I had to 
choose, I would much rather do print 
modeling. I want to get more into that. 
I think every aspect of it is different in 
its own way and I like to play with all of 
it basically. (Laughs)

iPUSH: We also know that you are a 
writer. What do you write?
Patton: I started off with a blog, it 
was called “Shantel’s Spot”. That is 
how I originally came in contact with 
iPUSH. They contacted me about us 
collaborating on maybe doing some 
blogging with them or doing articles. 
That turned into me regularly doing 
articles for them. I eventually stopped 
doing my blog because I don’t feel like 
I was consistent enough with it. I really 
like writing for print.

iPUSH: What are some motivating fac-
tors for you?
Patton: I’m motivated by seeing not just 
only my progression, but when people 
say to me they’ve seen something I’ve 
done or they’re proud of something 
I’ve done. That makes me want to go 
harder and do something else. I try to 
see what else I can do. I think it’s always 
about upping myself. It’s not like I’m 
trying to compete with anybody. It’s like 
what can I do better than what I did last 
time. That’s my main motivating force.

iPUSH: You are so positive and humble. 
What do you do to keep your spirits up?
Patton: Its not like I don’t get upset 
or frustrated, I just try not to show it. 
That’s not me not being transparent, 
but it’s so much negativity in the world. 
I don’t necessarily want to add to it. I 
feel like if you put out positivity, that’s 
what you get back. I try to put out as 
much as I’d like to see. I go in my corner 
and have a fit with myself, but I don’t 
want to put that in the world or put that 
onto other people.

iPUSH: Where do you see yourself in 
the future? Maybe 5 to 10 ten years 
from now?
Patton: I would like to see myself in 
more print ads. I would like to see 
myself traveling to do either nails or 
modeling. I do want to get out into 
entrainment, whether that be acting or 
being an extra. Whatever I can get my 
hands on, I just want to work in media. 
Whatever avenue that makes room for 
me is where I would like to be.

iPUSH Millennial On The Rise, Karneisha Patton is well known for being a business woman, model, athlete, jour-
nalist and a person you need to know in Birmingham, Al. It is truly an honor to award Ms. Patton the title “ iPUSH 
Millennial On The Rise.” “I’ll say God will give you exactly what you want in order to show you that’s not what you 
want at all!”

Karneisha Patton 
MILLENNIAL ON THE RISE

PEOPLE



The power of love should encourage you to 
communicate, respect, support, and commit 
to your partner, even during turbulent times. 
There are some situations—such as abuse—that 
are unacceptable in a marriage. However, most 
circumstances can be resolved through com-
munication, validation, and negotiation:

• Communication is an important skill that helps 
us to maintain intimacy through listening, being 
supportive, and respecting each other’s differ-
ences. Allow yourself to be open to give and 
receive.
• A healthy marriage should also consist of 
validation. There are moments when you may 
disagree, but you should not discredit your 
partner’s thoughts and feelings or demean their 
character.

• If you find you cannot overcome a chal-
lenge, try to negotiate these issues through 
a marriage counselor. Negotiation includes 
learning healthy conflict-resolution strate-
gies, identifying areas of focus, and improving 
communication skills. Counseling can help you 
achieve a deeper appreciation for your spouse 
by cultivating an environment of trust, respect, 
and acceptance.

Remember, you are committed for a lifetime. 
Love has the potential to heal wounds and 
overcome barriers, but only if you are willing to 
communicate, validate, and negotiate!
Crystal Mullen-Johnson is a Licensed Clinical 
Social Worker (LICSW) and the CEO/Founder of 
Strive Counseling Services in Birmingham, AL. 
“Building A Foundation For A Healthier You”

The Power of Love
WHAT DOES IT TAKE TO MAINTAIN A HEALTHY MARRIAGE?

In the beginning, after you met your partner and vowed to be with them for life, you may not have considered all the 
challenges ahead of you. The question is, when challenges arise, will you allow them to rock your boat and sink your 
ship, or will you ride the waves and fight for your marriage?

Getty

 “Building A Foundation
For A Healthier YOU"

 LICSW, PIP, RPT

2024 3rd Avenue N. Suite 312
Birmingham, AL 35203

 (205)721-9893
 www.strivebhm.com

CRYSTAL MULLEN-JOHNSON

Mullen-Johnson



10 Ways to Treat Yourself and De-Stress
LIFE TOUCH MASSAGE

Lemar Storey, CEO of Life Touch Massage

TRY THESE TIPS
1.) Try to live simply and take
things easy.

2.) Take a nice long scenic walk, 
perhaps the beach or the lake. 
(Even invite a friend)

3.) Put on your favorite music, turn 
it up loud and dance like no one is 
watching.

4.) Light up your electric essential oil 
diffuser with a softly scented aroma. 
This allows your senses to relax, thus 
allowing you to relax.
(Check out Young Living Oils)

5.) Sink into your tub for a long, luxuri-
ous soak at the end of the day. Light 
a few nicely scented candles, turn off 
the lights and let the glow and scent 
of the candle relax your mind, body 
and soul.

6.) Splurge just a little and go in for 
professional massage at your local 
day spa. (Life Touch Massage)

7.) How about your favorite movie? 
You know the one that just made you 
laugh, cry and smile.

8.) Another great idea is your local 
Coffee Stop.
Grab a cup of coffee or cappuccino 
and sit back, relax and listen to your 
favorite podcast. 
(Living The Stressed Life)

9.) Got a best or very dear friend you 
haven’t talked to in a while? Pick up 
the phone and call her and reconnect.

10) The number one Stress Reliever: 
Take a Vacation!!! Even if it's just 
taking a day off from work to go to a 
local park or scenic drive.

In our lives today, we often find ourselves so busy taking 
care of the home, the children, our businesses, our social 
life, our children's social life, our bills and just life in gen-
eral that we often forget to take care of ourselves. With 
us wearing so many hats in life, we often find ourselves 
stressed and worn out. But there are remedies for this. 
For me personally, I find that by making myself indulge 
in at least one of the following during my week, I am much 
happier and a lot less stressed. I find myself enjoying this 
"Me Time" but I also sometimes try to get my family in-
volved so that we all can lead a more stress-free life.

BEAUTY

Follow Life Touch / fb/ig @ lifetouchal

TREAT YOURSELF
Splurging on a profes-
sional massage is 
therapeutic way to 
relieve tension and 
stress from your  life.

1223 2nd Ave South Birmingham, AL 35233
Phone: 205-718-5144
www.lifetouchal.com

ADVERTORIAL
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ORGAN DONATION

PEOPLE

Sharing life through love
By Jarralynne Agee 

When I was 31, I gave birth to 
my first son Trey. It was my 
body, the host that formed 

this beautiful life. That day I joined 
a sisterhood of life-givers, I was a 
mother. 18 years later, I was part of 
another life-giving miracle in the form 
of a kidney donation to a friend named 
Gary Burley.

Gary was an NFL player. As a 6'3", 265 
defensive back he dedicated 10 years 
of his body to football even playing in 
a Superbowl. Imagine the strength of a 
pro athlete being dramatically reduced 
by renal failure. His toughest matchup 
was finding a kidney that would give 

him back the power he once had. I 
cried when I got the call from UAB 
confirming that the ability to restore 
Gary's power lived within me.

I have had a little red heart on my 
license since I was a16 years old. I 
always knew that I would donate an 
organ, but not as a living donor. 

For months, I didn't tell anyone outside 
of my husband about my decision to 
see if I could donate to Gary. Even 
before the doctors confirmed that 
Gary and I share the rarest blood type 
and are a perfect tissue match, I knew 
that I was "the one."

NowI had to do the hard work of pre-
paring myself mentally, physically and 
spiritually for what was next. I made 
calls to women who knew what lied 
ahead for me. Floresha Watkins and 
Christine Lee were my "Yodas" during 
the process.

On January 18th, the morning that 
would transform both my life and 
Gary's was here. The room was sur-
prisingly warm and very bright. With 
my family and Gary’s family there to 
cheer us on, it was game time. Just 
like Floresha did in 2011 and

Christine did in 2016; each of us walked 

into UAB hospital with two kidneys and 
left with one. Days later our recipients; 
all men, all fathers went home having 
a healthier organ than the one they 
had when they arrived.

Christine, Floresha and I in total have 
6 children, but because of our organ 
donations, we have given life back to 
an additional 3 people. Most people can 
imagine the life-transforming impact 
that organ donation can have on the 
recipients. But, if you look at our glow, 
you can just about to see the life-
changing impact it has had on each of 
us as well.

Christine Lee, 37, 
donated a kidney to a 
church member and 
Facebook friend,
Jerome Skinner in 2016.

Floresha Watkins, 44, 
donated a kidney to
her brother Arnold 
Hamilton in 2011.

Jarralynne Agee, 49, 
donated a kidney a 
family friend Gary
Burley earlier this year.

DONOR STORIES

of patients waiting 
are in need of a 
kidney.

Years is the average 
waiting time for a kidney 
from a deceased donor.

A kidney transplant is used to treat kidney failure (also called end-stage renal 
disease, ESRD), a condition in which kidneys can function at only a fraction of 
their normal capacity. People with end-stage kidney disease need either dialysis 
or a kidney transplant to stay alive. Causes of kidney failure may include diabe-
tes, polycystic kidney disease (PKD), chronic uncontrolled high blood pressure 
(hypertension), or chronic glomerulonephritis (an inflammation and eventual 
scarring of the glomeruli — the tiny filters within your kidneys).

82%WHEN IS
A KIDNEY
DONATION
NEEDED? 3 to 5

Photography: Live Prep Nation

Source: donate life.net
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By Reggie Allen+iPUSH Journalist

Hogan’s introduction to hair 
dates back her youth when she 
frequented the salon with her 

mother. Instead of getting her hair 
styled, she remembers meticulously 
studying the different techniques and 
approaches so she could practice them 
on herself. It didn’t take long for her 
friends and family to recognize her gift.

Hogan is the proud owner of Smooth 
Edges Beauty Bar, a premier hair 
salon based in Tuscaloosa, Alabama. 
From Bronner Bros to New York’s 
International Beauty Show, Hogan has 
established herself as a tour de force in 
the hair community. Widely recognized 
for her signature “Cotton Candy Curls” 
styling technique, Hogan’s expertise is 
sought after across the nation.

Touted as the “The Edge Control 
Expert”, the Alabama hairstylist is the 
brains behind Smooth Edges, the first 
of many products in her hair care line. 
iPush got a chance to catch up with 
Hogan to talk about branding, the im-
portance of education and giving back 
to the community.

iPUSH: You’ve worked for a few salons 
before working opening your own. 
What were some of the challenges in 
becoming your own boss?

Hogan: Overcoming the fear of failing 
the business. I stepped out on faith 
because I felt like “how am I going to do 

this when I don't have the money and 
the means?” I wasn't prepared physi-
cally or in my mindset that I was ready 
for that, but me having faith in God and 
that he wasn’t going to guide me to 
something that won't be prosperous. 
When I stepped out on faith, everything 
fell into place and I was given every-
thing for the salon.

iPUSH: And now you’re the proud 
owner of your own hair product, 
Smooth Edges Edge Control. How did 
you get into product design?
Hogan: When I was 21, I always knew 
that I wanted my own product line. I 
had goals set of what I wanted and one 
day I met a friend that has a husband 
who is a chemical engineer and showed 
that it was the season to start that. 
My product is Smooth Edges edge 
control. I started that first because 
there are so many edge controls out 
there, but there aren't many that work. 
And ,me ,being an experienced stylist 
over twenty years made me know that 
if  I've come out with anything, I want 
it to be a truthful product. A product 
that is really going to do what it says 
it's going to do. And, as black people, to 
have something that works and not a 
product that some other race creates 
to make money.

iPUSH: In a saturated market of hair 
products, what makes yours stand out 
from the rest? 
Hogan: It's a product that is guaranteed 

to last 24-72 hours without flaking up 
or getting greasy. When people work 
out in the gym, their edges are going 
remain the same once they’re done 
working without having oil running 
down their face when they leave. It 
helps with edge growth as well keeping 
edges moisturized while wearing it.

iPUSH: You’re a woman who wears 
many hats. In addition to being a hair 
stylist, you’re also a master educator. 
Did you always see yourself teaching 
others to do hair?
Hogan: I always knew as a young 
person that I wanted to because as 
God blessed me, I wanted to bless 
others that have the desire and gift to 
do hair, but they might need help in 
certain areas. As I grew, I wanted to 
be an educator. When I first came into 
the industry, they were kind of old and 
mean and rude to me so, I was, like, I 
don't want to be that person. When I 
grew in the industry, I wanted to be the 
person that is able to share my gift and 
be more giving when it comes to what I 
do versus being cruel and mean. I don't 
want to be an older woman trying to do 
hair. As I grow older, I can graduate to 
the things that are simple to do which 
is educate and having a product line 
that can bring revenue for me, so I 
won't be standing behind a chair when 
I’m 50 years old.

iPUSH: In a small market like Tusca-
loosa, how do your brand yourself 

locally and nationally?
Hogan: Social media, networking, and 
when I go to shows, I network and meet 
people that are on the same page. I 
try to be around people with the same 
mindset as entrepreneurs. It helps me 
grow in every city, state and country. 
By connecting with people who are 
doing the things that I do. I try to stick 
around that type of crowd.

Because being around people that are 
better than you and doing what you're 
doing makes it easier for you to grow. 
But, a lot of people try and do it on their 
own and try not to stick around those 
people and they can't really move as 
fast as they could.

iPUSH: Looking back, how have you 
grown in your craft as a stylist and 
a business woman over the past 18 
years?
Hogan: Looking back and knowing it’s 
a gift for me and not just something 
I chose to do, it makes me see that it 
takes continued education to hired in 
what you’re doing.  Even though it was 
my gift from the beginning, I really 
became greater by going and paying 
for an extra education and making sure 
I always have room for growth instead 
of thinking that I know it all. The biggest 
change is that I’ve gotten more precise 
on my cutting skills, color skills. My 
ultimate goal is to just stay educated 
and keep learning the new trends that 
are coming out.

At a young age, Sharonda Hogan always boasted an impressive clientele. The Tuscaloosa native recalled working 
long nights on not just the heads of her middle school peers, but also her teachers.  It was this passion and hustle that 
garnered a position at her first salon, subsequently jump-starting her career as a hairstylist. She never looked back.

The Edge Control Expert
SHARONDA C. HOGAN

PEOPLE



The Empowerment life
TRACIA J

By Ashley Williams +iPUSH Journalist

Tracia J’s career in the entertain-
ment industry started through 
her pursuit to establish herself 

as a model. Some may call it luck, but 
we believe it was God’s divine timing. 
Tracia was in the right place at the 
right time. Her career immediately 
excelled to the heights of New York 
Fashion Week within eight months 
of walking her first runway. She has 
gone on to model for top designers in 
Birmingham, Atlanta, Los Angeles and 
New York to name a few.

Afterwards, Tracia J began to make 
appearances on the red carpet for 
the Billboard Awards and interviewed 
celebrities such as singer, Mila J be-
fore a special rendition of “106 & Park” 
during the BET Awards kickoff events 
and radio shows.

Getting her foot in the door on the red 
carpets has also led Tracia J to making 
cameo appearances in music videos 
with mainstream artists and published 
in national magazines --- landing on 
the cover of Pressure Magazine and 
being featured in Rollingout magazine 
to name a few. She also now hosts 
at event venues across the country 
to include in Birmingham, New York, 
Atlanta and Hollywood.  

With much so success under her belt 
at such a young age in the media and 
entertainment world thus far, Tracia 
J has put her CEO skills to the test by 
launching her own hair care product 
line called, “Simply Straight by Tracia 
J” available on Amazon.com and www.
SimplySyraightbyTraciaJ.com and a 
magazine of her very own “Tracia J 
International Style”, which is now avail-

able in Books-A-Million Stores and on 
Newsstands, nationwide. 

We caught up with Tracia J when she 
was filming for a new reality TV series 
“Fashionaires of Atlanta.” Sidenote: 
She’s also set to appear in “Models of 
Atlanta” and a movie, “Real Talk” to be 
released this year. Here’s what she 
had to share.

iPUSH: Wow, Tracia. You have so many 
things on your plate right now. What 
are your titles, positions and roles 
within your current projects?
Tracia J: My role in the movie, “Real 
Talk” (coming out this year) is sort of a 
voiceover type role where I am talking 
on the phone as a caller into a radio 
station. However, I am a main charac-
ter in the new fashion related Reality 
TV Show “Fashionaires of Atlanta,” 

where I portray myself in the fashion 
industry, being a Model, Actress, Host, 
and CEO with all the drama of interact-
ing with others in the series. I am also 
filming the show “Models of Atlanta” 
as a Model. 

iPUSH: You have such a diversified 
portfolio within the entertainment 
industry. What sparked the desire to 
pursue entrepreneurship? 
Tracia J: My inspiration to become 
an entrepreneur started with my hair 
care product line, “Simply Straight 
Hair Care by Tracia J.” I wanted to 
brand myself to something, and since 
both my great grandmothers were 
hair stylists in salons, I wanted to carry 
on that legacy by venturing into the 
hair care industry.  There really are 
not a lot of models and actresses who 
are doing this.. It became my focus to 
help people get their ‘real hair’ healthy 
and keep it healthy.  Athough you may 
wear weave and wigs, please don’t ne-
glect the care of your God-given hair. 

My magazine, “Tracia J International 
Style” features everything hair  and 
fashion with a celebrity twist!  It is a 
derivative of my hair care line from 
the promotion perspective. It aims to 
promote my brand as well as others in 
the fashion and beauty industry. 

iPUSH: We know times could be chal-
lenging. What motivates you to keep 
moving forward?
Tracia J: My real motivation come 
through my prayer life and a mom/
manager who stays on top of things, 
keeps me grounded, and pushes me 
towards success. 

iPUSH: What was or is the hardest 
obstacle in pursuing your goals? 
Tracia J: My hardest obstacle was 
being harassed by a movie director, 
which caused me to lose out on a 
co-starring role. It was an atrocious 
experience. 

iPUSH: Yikes, Tracia. How did you 
overcome that obstacle? 
Tracia J: The harassment by the 
movie director brought out a side 
of me that I didn’t know existed. I 
prayed and I filed charges to fight 
the behavior so I count it as a win! As 
women, we must say something when 
we are inappropriately attacked, then 
we must act to rectify the situation so 
that it won’t happen to other females 
that follow behind us. 

Meet mogul Tracia J ,the 25 year old Birmingham native is known as an actress on the rise being featured on hit 
shows such as of “Real Husbands of Hollywood," "Love & Hip Hop Hollywood," "Day Time Divas," “Star,” Saint & 
Sinners and "Being Mary Jane," and has also made appearances on the big screen in the movie "Sleepless," starring 
Jamie Foxx and "True to the Game”. Her grind doesn’t just stop with acting. Tracia J is also a model, host, brand 
ambassador and a millennial entrepreneur. Tracia shares her how her unique approach to business is enabling her 
to build a one of a kind brand while establishing a legacy. In this exclusive, she shares details about her process and 
what’s helped her to make progress towards her dreams. 

Follow Tracia / fb Tracia Jones /ig @ iamtraciaJ
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Quality system Tune-ups • Residential HVAC Installation • Indoor Air Quality ( IAQ )
Dryer Vent Cleaning & Ventilation • Condenser/Heat Pump installation 
Furnace and Evaporator Coil installation • Condensing Unit Replacement 
Coil Cleaning • Thermostat Replacement 

We know how important a comfortable 
living environment is to you. So we at 
the Comfort Specialists are here to 
help make sure your home is cool in 
the summer and warm in the winter.

OUR SERVICES

ineedcomfort.net 

mattersbecause comfort
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ROCSOLIDTRANSPORTATION.COM

Proms, Birthday Parties, Bachelor & Bachelorette 
parties, Red Carpet Events, Airport Transfers,
Corporate or Group Transportation, Tailgate 
Events, and any other Special Occasions

CALL US TODAY>

PARTY
you 

we'llDRIVE

WE SPECIALIZE IN

205-267-7694



Purchasing a

Let me help you find the

you need

NEW HOME?
MORTGAGE

1200 S. Sheldon Road, Ste. 150,
Plymouth, MI 48170

Success Mortgage Partners, Inc. supports Equal 
Housing Opportunity. NMLS ID# 130562. This is 
informational only and is not an offer of credit or 
commitment to lend. Contact Success Mortgage 
Partners, Inc. to learn more about your eligibility 
for its mortgage products.

Office: 205-677-3601
Cell: 205-440-3311
Fax: 205-677-3601

NMLS ID# 1741813

Mortgage Loan Originator

SERVICING THE ALABAMA AREA

cwebb@smprate.com

Chastity Webb
Mortgage Loan Originator


